NGAN HANG TMCP CONG HOA XA HQI CHU NGHIA VIET NAM
NGOAI THUONG VIET NAM Doc 14p - Tw do - Hanh phic
Sé: 186/VCB-BMS Ha Ngi, ngay 8 thang 1 néim 2026
V/v Thu moi béo gia truyén thong trén kénh

Digital ddy manh quang ba cac san phim thé
throng hiéu Vietcombank Visa trong Quy
1.2026

THU MOI BAO GIA
Kinh giri: Cac don vi cung cap
Ngan hang TMCP Ngoai thuong Viét Nam (VCB) c6 nhu cau truyén thong
trén kénh Digital ddy manh quang ba céc san pham thé thuong hiéu Vietcombank
Visa trong Quy 1.2026. M&i Quy don vi tham gia chio gia theo cac yéu ciu sau:

1. Pham vi cdng viéc, chi tidu, yéu ciu k¥ thuat:

a) Pham vi cong viéc:

- Xay dung d& xuit gbm phan tich va dinh huéng tiép cén, ké hoach trién khai
hoat d6ng quang céo Digital Ads cia VCB nham dat dugc muc tidu KPI clia
chién dich (Bao gdm muc tiéu branding marketing va performance
marketing).

- DPé xuét dinh dang va san xuét cac an phdm phu hop dé trién khai cac hoat
dong quang céo online trén cac nén tang.

- Thyec hién t8i wu quang cdo theo ké hoach dugc phé duyét.

- D& xuét cong cy do ludong, xay dung dashboard do ludng va cam két trién
khai chién dich dat két qua, hiéu qua. Bao cao cép nhat thuong xuyén Kkét
qua tdi wru quang cio hang ngay.

- Tao tai khoan quéang céo doanh nghiép cho Vietcombank (Phéi hop doi ngii
VCB dé trién khai).

- Truong hop agency trién khai chién dich trén tai khoan quang céo cua
agency, VCB yéu cau theo dinh huéng minh bach (transparent media
buying). Theo do, agency s& phan quyén truy cép theo ddi (read-only) cho
02 tai khoan dai dién VCB, cho phép giam sat diy di cac chi s6 van hanh va
chi phi quéang cdo truc tiép trén nén tang, dam bao tinh minh bach trong qué
trinh trién khai va béo c4o.




- Xéc dinh khach hang muc tiéu trén cac nén tang quang cdo dua trén cac dac

diém:

o Nhoém 1: d6 tudi 18-24, thich trai nghiém, thanh thi, tim kiém vu dai.

o Nhém 2: d6 tudi 25-35 tudi, wu tién da c6 gia dinh, chi tiéu c6 ké hoach,

tim kiém vu dai; thich sir dung ngén hang sb.

o Nhém 3: d6 tudi 36-50 va trén 50, uru tién thanh thi, sir dung nhiéu ngén
hang cho céc dich vu tai chinh khéac nhau.

o Nhom 4: Ho kinh doanh,

chu shop.

b) Cic chi tiéu, yéu ciu k§ thuit cin dap tmg:

Muc tiéu KPI: Tiép cin khach hang muc tiéu va dat cac két qua nhr sau:

TT Pham vi cong viéc Nén tang Pon vj tinh S6 hrong
Quiéng céo tiép cén dén 50% tap

1 | khich hing muc tiéu trén nén Meta Ti 1 tiép cén 50%
tang Facebook
Quang céo tiép can dén 50% tap

2 | khach hang muc tiéu trén nén YouTube Ti 18 tiép cén 50%
tang YouTube
Quang c4o tiép can dén 50% tap

3 | khach hang muc tiéu trén nén Tik Tok Ti 18 tiép can 50%
tang TikTok
Quang c4o gia ting tin suit xuét Meta, Tiktok,

4 | hién, ting tiép can khach hang Google (d3 bao Luothiénthi | 90.000.000
trén c4c nén tang online g6m YouTube)
Quing cdo thu hut khach hang | Meta, Google (da

5 | tiém néng twrong tac v6i bai viét, bao gém Lm,)'t tu s 15.000
quéng c4o cta chién dich. YouTube), Tik Tok ac
Quéng céo thu hit khach hang Meta, Google (da Luot click

6 | tiem nang click vao link tai app/ bao goém truy cap 110.000
website/ landing page YouTube), Tik Tok | landing page
Quéng cao thu hut khach hang \:ﬁi:g:f

7 | xem céc 4n phim video trén céc F ; Lugt xem 15.000.000

acebook Video

nén tang online

Xay dung ké hoach va san xuit ndi dung phuc vu quing cio Digital

N@i dung MG ta Don vj tinh | S6 lrgng
QUAN LY FANPAGE & NOI DUNG QUANG CAO 82
Facebook Post thuong ({th don Single Image): bai viét + anh (st
content / GG /|dung anh nguon VCB cung cap/ s dung anh NCC mua
Tiktok /|qua shutterstock) £ Post 33
Youtube Ads|Chinh stra: Direction chinh sira 2 1an, Idea chinh sira 2
Resize KV lan, Design chinh sira 1-2 lan.

A . v
Bao gom baip,t g5 bigt: Multiphoto (2 - 5 anh),bai viét + anh (sir]  Post 23




Ndi dung

Mo ta

Don vi tinh

S6 lrong

viét phuc vu
chay ads

dung anh ngudn VCB cung cép/ sir dung anh NCC mua
qua shutterstock)

Chinh sira: Direction chinh stra 2 14n, Idea chinh stra 2
14n, Design chinh stra 1-2 1in.

Infographics: Hanh trinh Tét VCB (1 anh dai/ idea don
gian + nhiéu 4nh)

Chinh sira: Direction chinh stra 2 1in, Idea chinh sira 2
1an, Design chinh sira 1-2 1an.

Post

Post Video: 6 - 15s (Video va ni dung bai viét).
Video ngan 3 - 4 frames v@ri hiéu ng, text, icon 6s - 15s
Chinh sira: Storyboard 2 14n, animation 1-2 1n.

Post

Video motion graphic: 15 - 30s gdm video va ndi dung
bai viét

video sir dung d6 hoa chuyén dong, két hop giita hinh
anh minh hoa, typography, icon, hiéu ing va am thanh
Chinh stra: Storyboard 2 lan, animation 1-2 lan.

Post

10

% T )

B0 anh resize dé chay GDN (gbm 10-15 anh)
(thiét ké VCB cung cap)

Activities
Online

Minigame + Bao gdm hoat déng minigame page va
quén 1y chwong trinh game theo concept chién dich

- Lén ¥ tudng va céch thic choi

- Lén copy & thiét ké posts:

+ Post kick-off (single photo)

+ Post cong bd giai thudng (single photo)

+ Cover size (PNG)

- Quan 1y cudc thi & thong tin ngudi tham gia

- Lua chon nguoi thing giai va thu thip thong tin nhan
thudng.

*Chi phi Giai thuéng: 20 giai thudng (tbng gia trj <=
5M dbng)

Goi

Chi phi van chuyén (du kién 20 phan qua)

Goi

- Yéu cau dbi véi nha cung cap:
+ Xay dung k& hoach trién khai va bio gia va tdng hop KPI — Phu lyc 01 (Ghi chi:
Phuy luc 01.01 béo gid chi phi san xudt; Phu luc 01.02 Ké hoach trién khai Digital

Ads chi tiét)

+ Tiéu chi danh gia, lya chon nha cung cAp theo Phu luc 02.

2. Théi diém ndp béo gia: Trude 09h30 ngay |7 thang 01 nim 2026.

3. Hinh thirc ndp bdo gia:

Pon vi chuén bi va nop 01 bo hd so béo gia theo Thu moi bao gia. Vigc ndp
hd so bao gia theo hinh thire truc tiép (ban cimg) hodc qua buu dién, béo gia dugc
dung trong phong bi dan kin ndp trudc thoi diém hét han ndp bao gia, bao gia phai
¢6 chir ky ctia ngudi c6 thdm quyén va ddu ciia doanh nghiép.

<o
L4 =
“A R

=

D




Dia chi nhan bao gia: Ban Mua sim, tang 10, Toa nha Vietcombank, 32 Hang
Bai, Phuong Cira Nam, TP. Ha Noi (Lién hé: 02439343137 —may le 1979; Mr Ta
Anh: 0912121979).
4. Thanh phin hd so bio gia: Ho so béo gia do don vi chuén bj phai bao gdm:
Béng ké hoach d& xuét trién khai Digital Ads ciia chién dich thé hién céch
trién khai pham vi cong viéc duge yéu cau tai muc 1. Theo d6, bang ké hoach bao
gdm nhung khéng gi6i han céc ndi dung sau:

e Chién luoc: Céch thirc tié}? cdn, phan khiic khach hang va lya chon kénh
(Google Ads, Facebook Ads, TikTok Ads, Youtube Ads), cach sit dung hinh
thirc ngi dung qudng cdo (Video, Banner, Bai viét...)

® Ké hoach thuc thi: Timeline, phin bé ngan sach, ké hoach kiém sodt chién
dich, bang biéu bdo cdo tinh hinh trién khai quéng cdo...

® Bdo gid chi tiét: Phi dich vu, phi quan Iy, phi san xudt ngi dung, chi phi
qudng cdo (Media Spend), thué GTGT.

@ Kinh nghiém: Cdc case study twong tu, thanh tich dat duwoc

e Dji ngii: Gibi thiéu nhdn su chii chot.

® Khuyén khich trinh bay bang Slide.
(Phy luc 1: Biéu mdu bdo gid dinh kém Thuw moi).

Bang chao gid dugc dai dién theo phap luat cia doanh nghiép hodc nguoi
dwoc iy quyén hop phép ky tén truc tiép bang bht va déng du. Trudong hop oy
quyén phai c6 gidy ty quyén.

- Béo gia phai c6 day du thong tin; Thoi gian thwe hién dich vu, dia diém thuc
hién dich vu, hiéu luc béo gia, diéu kién thanh toin (Tham chiéu tai muc 6 — muc
9 Thu méi ndy); dia chi s6 dién thoai lién hé, dia chi email, ngay bio gii.

Cung cip ban sao di véi mot trong cac gidy to sau: Gidy chimg nhan dang ki
kinh doanh, Gidy chimg nhan ding ki doanh nghiép, Gidy chiing nhan dau tir hodc
Quyét dinh thanh 1ap doanh nghiép;

Tt ca cac gidy to trén dugc ndp cho VCB trude thoi diém hét han ndp bao
gi4 dugc quy dinh tai Muc 2 ctia yéu ciu bao gia nay.

5. Gia chao: Don vi chao gia bing VND, gi4 chao di bao gdm VAT va céc thué,
chi phi, phi va 1€ phi khéc c6 lién quan.

6. Thoi gian thwe hién dich vu: Trong vong 04 thang k& tir ngay ky hop dong,
trong d6 thoi gian quang cdo thyc té theo yéu cau cila Vietcombank.

7. Pia diém thwe hién dich vu: Kénh Facebook, TikTok, Google va Youtube.



8. Higu lure ciia bao gid: Tbi thiéu 60 ngay ké tir ngay c6 thoi diém hét han ndp

béo gié.

9. Piéu kién thanh todn:

a. Hinh thirc thanh toan: Chuyén khoan bang dong Viét Nam.

b. Phuong thirc thanh ton: Thanh todn 100% gia tri Hop dong trong vong 15 ngdy
1am viéc ké tir ngady VCB nhan diy di hd so thanh toan cia don vi cung cap. H6
so thanh toan bao gbém:

+ Hop d6ng (Ban gbc);

+ Gidy dé nghi thanh toan (Ban gbc); =

+ Bién ban nghiém thu hop ddng (ban gbc); éfé

+ Bién ban thanh 1y hgp dong (ban goc); i0A

+ Hoa don gia tri gia tdng theo quy dinh ctia nha nudc; ,;VE
xf

+ Céc chung tir khac (néu c6) phi hop véi quy dinh clia phép luat, yéu cau
cua Thu moi bao gia va cac quy dinh cua VCB.

Noi nhin:
- Nhur trén;
- PTGD Phiing Nguyén Hai Yén (dé b/céo);
- Luu: VT, BMS,,

Lé Thi Thanh Nhan




PHU LUC 01: XAY DUNG KE HOACH TRIEN KHAI VA BAO GIA VA

TONG HQP KPI
Téng hop KPI
Thanh <
Hang muc " _ £ Don gia A : ; E Click
TT /Kénh Mb ta Don vi tinh | So lwong (imd} tién Impression View ngage | Traffic
(vnd)
1000
1 Meta Reach ; 50,000,000 50,000,000
Impression
2 Meta Engagement | Engagement 25,000 25,000
View View
6,000,000
3 Meta Thruplay 15s | Thruplay 15s 6,000,000
Click to
i 0
4 Meta App Promotion el Bl 10,000 10,00
5 Meta Conversion Conversion
6 Google SEM Click 20,000 20,000
GDN
i 45,000
7 Google + Renarketing Click 45,000 )
Click to
8 Google Demand Gen web link 33,000 33,000
9 Google e e Conversion
Max
Bumper/ hodc 1000
10 Youtube Intream/Shorts . 40,000,000 40,000,000
Impression
Ads
11 Youtube Video View View 6,000,000 6,000,000
12 Tiktok Video view View 3,000,000 3,000,000
; ’ Click to
13 Tiktok App Promotion web link 2,000 2,000
Chi phi téng 90,000,000 | 15,000,000 | 25,000 | 110,000
Phi quén ly cia agency
Téng cong chi phi truéc thué VAT
Thué VAT
Téng cong (43 bao gdm thué VAT)




PHU LUC 01.01 - BAO GIA CHI PHI SAN XUAT

Ni dung

Mo ta

| Pon Vj

$6 lwgng

Pon Gia
(vnd)

Facebook
content / GG /
Tiktok / Youtube
Ads Resize KV
Bao gdm bai viét
phuc vu chay ads

QUAN LY FANPAGE & NOI DUNG QUANG CAO

*Post thurdmg (Anh don Single Image): bai viét + dnh (st dyng anh 1

VCB cung cép/ st dung anh NCC mua qua shutterstock)
Chinh sira: Direction chinh sira 2 1in, Idea chinh sira 2 1in, Design chinh
stra 1-2 lan.

82

*Post dic biét : Multiphoto (2 - 5 4nh),bai viét + anh (sir dung anh ngudn
VCB cung cip/ sir dung anh NCC mua qua shutterstock)

Chinh sira: Direction chinh sira 2 I4n, Idea chinh sira 2 1in, Design chinh
sira 1-2 14n.

Post

23

Infographics: Hanh trinh Tét VCB(1 4nh dai/ idea don gian + nhiéu anh)
"Chinh sira: Direction chinh sira 2 14n, Idea chinh sira 2 14n, Design chinh
sira 1-2 lan. "

Post

*Post Video: 6 - 155 (Video va ndi dung bai viét).
"Video ngén 3 - 4 frames véi higu img, text, icon 6s - 15s
Chinh sira: Storyboard 2 I4n, animation 1-2 I4n."

Post

Video motion graphic: 15 - 30s gdm video va ndi dung bai viét
video sir dung db hoa chuyén dong, két hop giita hinh anh minh hoa,
typography, icon, hiéu img va dm thanh

Chinh stra: Storyboard 2 1an, animation 1-2 lan.

Post

10

Bo anh resize d chay GDN (gbm 10-15 anh)
(thiét ké VCB cung cép)

Activities Online

Minigame + Bao gdm hoat déng minigame page va quan 1y chuong trinh
game theo concept chién dich

- Lén ¥ tudng va cach thirc choi

- Lén copy & thiét ké posts:

+ Post kick-off (single photo)

+ Post cong bd giai thuéng (single photo)

+ Cover size (PNG)

- Quan 1y cudc thi & thong tin nguoi tham gia

- Lya chon ngudi thing giai va thu thap thong tin nhan thuéng.

*Chi phi Gii thuong: 20 giai thuéng (tdng gia trj <= 5M ddng)

Goi

Chi phi vin chuyén (du kién 20 phin qua)

Goi
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PHU LUC 02: TIEU CHI KY THUAT PANH GIA, LUA CHON NCC

K& hoach d& xudt trién khai Digital Ads: chién dich thé hién c4c hoat dong

dap tmg pham vi cong viéc tai Thu moi chao gia. Theo do, bang ké hoach bao
gbm nhung khéng gi6i han cac ndi dung sau:

+ Ké hoach tiép cin: Céch thirc tiép can, phan khuc khach hang va lya chon kénh
(Google Ads, Facebook Ads, TikTok Ads, Youtube Ads), cach xdy dung y tudng
trién khai trén digital sir dung hinh thirc ndi dung quéang céo (Video, Banner, Bai
viét...). Khuyén khich trinh bay bing Slide
+ K& hoach thwe thi Media: Timeline, phin bd ngan sach, xay dung dinh huéng
nbi dung, ké hoach theo ddi, do ludng, t6i wu; bang biéu bao cdo két qud, hiéu
qua...
+ Bao gid chi tiét: Chi phi san xut ndi dung, chi phi quang cao (Media Spend), chi
phi quén 1y trién khai chién djch, c4c loai thué phi ..
+ Kinh nghi¢m: Hb so nang luc; Cac case study tong tu.
+ Doi ngii: Gidi thiéu nhan sy chu chét trién khai chién dich.
- Tiéu chi d4nh gi4 tiéu chuin k§ thuét, chit hrong ké hoach d& xuit
TT| Tiéuchi | Kétqud | Théng tin cung cip l Pat l Khéng dat
I |Ké hoach quéng c4o
- Dua ra cac phén tich lién
quan t6i Tap khach hang
muc tiéu cia Vietcombank
va dinh huéng trién khai
. . \ Phn ’ A 0 4 Dh’ A
Digital Ads'phu 13qp ' A an 151‘\011 sz:u : _c:m d?l tu?'ng Ol 50 1 165 ke b
Dat - Pua ra céc phén tich, 18p|muc tiu bang s6 liéu thj truong A5 e -
Dinh huéng s luén lién quan tGi lya chon|thuc té. Pura ra duoc quy mo tép qm g 3 ; Ag
11 ., . /Khong | ., . = £ : ; - |thu moi; khong c6 phan
trién khai dau tur chi phi cho cac hoat|d6i tugng (Audience size) trén| , = : N
Pat " . ” . i w2 % Az |tichve hanh vi, quy m0
dong Digital Ads phu hop|ting nén tang va de xuat tan suat| , 5
sie o . EEl I Lo % tap KH muc tiéu
véi  chien  dich  coa|tiép cén (Frequency) t6i wu
Vietcombank
- Phén tich va dua ra tip TA
phu hop; Quy md; Pham vi
Q/c tac dong, tAn suét
Y tuéng phai cé tinh séng tao
- Dua ra ¥ tuéng trién khai|cao, bam sat thong diép "c6|Y tudng rdi rac, md
trén nén ting mang x3 hoi|Vietcombank - Tét Cuc Vui" & nhat, khdng c6 tinh két
dua trén théng diép 16n "co|san phém, dich vy, CTKM cua|nbi gilra san phém thé
Y tudng 16n Pat Vietcombank - Tét Cuc Vui"|VCB Visa véi cha dé Tét
1.2 |trién khai trén | /Khéng |- Pua ra cach tiép can chinh|C6 dinh hudng kich ban trién|hodc chi tdp trung vao
nén tang s6 Pat khi phat trién théng diép va khai cu thé cho ndi dung video|viéc chay quing céo
content dé trién khai chay|(TikTok/Reels/Youtube) va cb hién thi, thiéu tinh sang
Ads trén céc nén tang véi cac|tinh két ndi tryc tiép véi tinh|tao thu hit tuong téc tu
CTKM cu thé cia VCB ning SP (uu tién  thé nhién.
Vietcombank Visa)
1.3 |Logic cua Mé DPat |- Pua ra md hinh chay Ads|So db phéu chi tiét tir Nhan biét|Mb hinh chung chung,

1




TT | Tiéuchi | Kétqua Théng tin cung cip Pat Khong dat
< ,. hé.ﬂh \ .
gin v6i hinh trinh khich\_ ..o 1uinis App/LDP, The
hang & cac KPI cu thé cac : ¢
o e otk . |=> Sk dung App/Thé/SPDV|_ .. , ..z
" p giai doan Nhan biet => Click thiéu cac diém cham
hinh phéu 3 o VCB : 2|
£ Tai/M& App/LDP, Thé => N g , . (touch-points) cu thé
cap do - s bé xuat gidi phap ky thuat| 2 ")
/Khéng |Sir dung App/Thé/SPDV : z < . hodc khong c6 cong cu
(Customer (tracking) d¢ do ludng chinh xac i (o 2
Dat VCB S . ... |do luong ty 1€ chuyén
Journey Map) " 2 .2 .. |ty 1€ rot (drop-off rate) va kich| ;.
- Co6 dé xuat cu thé dé giam piegiini o . |doi.
o .. |ban xir 1y khi khach hang ding
ty 1¢ rét (drop-off rate) giira lai & giita pha
céc tAng chuyén déi cia phéu| - ERTRRE
I |Ké hoach Media
- Phan bd ngin sich theo|Cé co so phan bd ngén séch & Ty|Phén bo ngan sach dan
oo desiih Pat umgnnhoin K{I muc tiéu; trong 'ngan sach phéi di kém vai trai, khong‘cé trong Eam
2.1 | & Phan bd /Khéne |- Phin bo ngin sach & KPI|dy bao KPI chi tiét cho theo hoic khong ching
"~ tegirh e € ltheo timg kénh; loai hinh/nhém KH Muc tidu, theo timg|minh dugc su phi hop
& ’ quang céo; giai doan (thoi giai doan thoi gian, theo nén|cua kénh véi KH muc
gian) tang/kénh quang cdo tiéu va KPI chién dich
A . A A ‘A
, g | OO0 K Chay D W v il v 1 g gh e, SAL Ba e
23 Co s& va cam /Khén huéng trién khai va dam bao xolliovd it ol elif i KPL ola khai ké hoach dé xuat
“* KétKPI & |KPI dé xuét. o va dat céc chi tiéu KPI
Pat chién dich . ol 5
cua chién dich
- C6 ké hoach cu thé cho viéc
Retargeting nhém da xem|Cé kich ban Retargeting (tai tiép
Ky thuét Téi g/c chura tai app/mé the cin) riéng biét cho nhom di|Khéng c6 phuong an
uu & Pat - C6 d& xuit giai phap|tuong tic quang cdo/xem video|xir ly d6i véi nhimg
2.3 |Retargeting /Khéng |tracking (do luomg) dé dam|nhung chua click va nhém da|khach hang chua thuc
(Optimization Pat  |bio theo ddi hanh trinh|click nhung chwa tai app. D& xuét hién hanh dong sau lan
Tactics) khich hang tir tiép cén,|dugc gidi phap Tracking minh|tiép can dau tién.
twong tac (click) dén luot cii|bach dén cac nhém khéach hang.
dit app.

III

Tinh sang tao (VCB cung cdp cdc san pham sang tao chinh gom: KV, MV, TVC va cac hinh anh lién quan chién
dich quang cdo; NCC sur dung cdc chat liéu ndy va thue hién phat trién thém cdc dinh dang ndi dung phit hop dé

trién khai qudng cdo)

- Céc dinh dang dé& xuét c6

Dé xuit cic dinh dang sang tao

Khéng c6 su thay dbi

Di?h dal:ng Dz:t wu tién tréi nghiém trén thit va thay d4i theo hanh trinh khéch.tron-g ﬂ?‘&n 'gian h:ién
3.1 |quang céo (Ad| /Khong bi di dong, da deng binh hang. ’ khai Chlf:n dich; khong
Formats) Pat tl_"u'rc kicil tl;udfc d Phét trién dinh huéng ndi dung|/thay doi theo timg
’ theo tirng tdp khach hang nhém KH Muc tiéu
3.2 |Tinh da dang Dat - Agency c6 phan tich o ndi| Phén tach rd 03 tuyén ndi dung: \Noi dung don di¢u,
va phi hop /Khéng |dung cho timg ting ph&u|Nhan biét (lgi ich SPDV tir VCB khéng cé su thay dbi
ciia cdc tuyén Pat  |chuyén dbi - thé, App VCB..), Cam xuc hoic khéng c6 phuong
ndi dung -Puara bd chi tiéu do luong, | (khéng khi Tét), va Thuc ddy|4n do ludng va dua ra
(Content dénh gi4 va revise ké hoach |hanh déng (wu dai dic quyén) |ké hoach céi tién ndi
Pillars) Néi dung quang céo sang tao va|dung dé ting tac véi

gén véi cac giai doan Tét

C6 vi du minh hoat cach phat
trién céc ndi dung

Cam két danh gia chit lugng néi
dung dua trén céc chi sb tuong

NTD




TT | Tiéu chi Két qua Théng tin cung cip Pat Khong dat
tac cia NTD
IV |Kinh nghiém, ning luc
= 73, - =
P4 timg chay chién dich két|Cung cép duge it nhét 02 hop ff“:mgﬁ"nf’tl}.‘hm’
Kinh nghiém Pat  |hop Branding &|ddng/chién dich Branding & hoﬁcc ?11.Itlgén tn::’xf,; P
4.1 |thyc chién lién| /Khéng |Performance (Tai app/Mé&|Performance (ra s6 thuc) cho chi- ma'mg Hiih ch&‘l};
quan Dat  [thé) cho nganh tii chinh|nganh ngin hang, tai chinh hodc ——r
ngan hang/vi dién tir vi dién tur... (Branding) thudn thy
% th:‘m - Cl.m .Chét (Plann_er, Nhin su chu chét (Planner,
Media Optimizer) c6 kinh 2y s = A
nghiém véi céc nén tang dé Olztlm‘lzer) 0 el c{u chux;:.n . . X
Déi ngii tridn Pat o mon tir Google‘/Meta va truc tiép| Sir dung nhan sy khong
: L £ A Sl .z . , |vAn hanh it nhat 02 du an twong|chuyén trach; khong
4.2 |khai truc tiép /Khoéng |- Pa timg trién khai dy an d A -
4 A i .t chiing minh dugc nang
(Core Team) Pat  |ngln hang/tai chinh quy md| . _ ; = : :
- __|Hodc Agency c6 chimg chi|luc thuc thi
tuong duong VCB hodc Pa - R 5
.2 i eeed Partner cia cac nén ting
trién khai chién djch twong
o Google/Meta
tur hodc 16n hon
5 |Quan ly va do lwrong
Trudng hop 1: Tao tai khoan
quéng cao doanh nghiép cho
Vietcombank (Phbi hop d6i|Pua ra chi dén tao va hd trg quan|Khéng hd tro tao va chi
ngii VCB dé trién khai). Str|ly tai khoan BM  cua|dan quan ly tai khoan
dung tai khoan BM cua|Vietcombank, BM cua Vietcombank
Pt Vietcombank dé thyc hién
r—p z quang céo.
S ek /K;:?g Trudng hop 2: Sfr‘ dung tai|Cam két chia sé quyén truy cép
khoian BM ciia d6i tic va|(Admin/Editor) vao tai khoan|Ti chdi cong khai chi
chia sé quyén truy cp tai|quang cdo cho VCB kidm soat|phi media hodc khéng
khoan quang cdo d& VCB|chi phi thuc té theo thoi gian thuc|cho phép VCB truy cap
xem céc chi s6 chién dich|(Real-time spend). tryc tiép vao trinh quéan
(bao gbm ca chi sé v& chi|Chia sé t6i thiu 02 tai khoan|ly quang céo.
phi) VCB
C6 hé théng bio céo tu dong|Chi bao céo file Excel
- Po ludmg va bao céo chién |(Dashboard) cap nhat theo ngay, [thi cong dinh ki hoiic
Bl Pat |dich theo ngay/ tuin/ théng/|co bidu db theco‘ ddi cac chi s6|ndi dung bao céo so sai,
52 b sk /Khéng |giai doan va theo cac yéu cau|KPI & cac chi so chi phi. khong c6 phén tich dinh
DPat  |kh4c clia VCB theo timg théi| C6 bao céo phan tich sau (Deep-|{huéng, tr vin dé cai
ky dive) hang tuin v& 1y do|thién chét luong ti wu
ting/giam hiéu qua va giai phap|quang céo
t6i wu kém theo
Tong hop




